TO NEPO XTO MNPOXKHNIO

‘1 KANOYME MIA LYAAOTH

~ AMNO...

ZQH

To meopAnua mg EMhenymg ovvropa o
EUPAVLOTEL WTQOOTA OGS UUE TOV YELQOTEQO
TOOTO. ZUVETMS, OPEIANOVUE, ELORA OTLS
TEQLOXES TNG YWEUS UALS TTOU M EMAEWPT
VveQOU (VoL ®OOMUEQLVS PaLVOUEVO,

vo. foovue EEVTVOUS TEGTOUS YLoL VOl
OUALEEOUIE TO VEQGS TTOV TTAEL OUUEVO ROl
V0L TO EVOLY QN OLUOTTOLI|OOVUE.

H Coca-Cola Tolo “Exyphov xon m Coca-
Cola og ovvepyaoio pe T Aebvrj
Z0pmeokn yo o veed (GWP), Eenwvd
TESYeaupua CUALOYNS Supotmv vddTwv
OTLG XUXMGOES O OUYRERQUUEVA OE TTEVTE
MUAOLOL XTHELA TWV VOBV TS 20ROV, TG
NdEov, ™mg ITdeov rau T Trivov, rov 1o
TEOPMUCL Elvorn EVIOVETATO, ELOLG HOTA
TOVG RAUAORAUQLVOUG UNVEG.

Tt eivan, 6pwg, N GvAhoyi} Guporev vodTav;

Eivou éva mpdypapua oto omoio 1
TaEAToa TOV RAOE ®TIElOV OVOLOOTINA
Bo petorpotel o€ puor avouy T deEauevii

Ta Aoyia dev Eedificive ol npd&eig vai!

No.aeov JLD. 10 \/Gpé
|

ovALoYNS VOdTmV. To uéyedog me diapépel
OTt6 %TIQLO OE KTIQLO AL AVANOYOL UE TG
avdyreg tov. To vepo Ba petagpgpeton
UEOW COANVHOOEMV OE et OEUTEQN,
rAewom) deEaueviy, n omoia B pToel va
Boloxeton elte 0TOV OTOOMREVTIRGS YHQO
TOV OTLTLOV E(TE 08 RATOLO VITOYELO E(TE
0€ axrAATTTO (0. Ze autiv ™) deUteen
deEapevn Bo amobnxeveTan 10 veQds. AT
exel Bo puhtpdoeTon now Bo UToEEl va
EavayonowpomowmOel.

H Coca-Cola Toia “Expthov xaw m Coca-
Cola pe mv «Amootohj Nepd» moteiouv
Gt 1) oVALOYN SupoLwv VddTMV Elvar uio
evdederyuévn Mion yia o TeopAnua mge
Aerpudpias. To medyoauua «ATootoi
Nep6» ovveyiCel v mpoomdOeilo evpeong
MoemV ®oTOTOAEUNONG TG EMAEVPNG VEQOT
O OTEXETOL TOWTEQYATNG O QTN 1)
dradrrnaoior.

SuAéyoupe veQD, CUALEYOUpE Cmn.
I ] _

Coca cola Tplu Ewmov




